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Did you know that there are actually only six
basic emotions that all humans experience
and that we recognize by our facial
expressions? The six emotions are:

1 JOY—that wonderful feeling of happiness when
something brings a smile to your face. We all love and
recognize this one. It's a motivator, too. We keep doing
things that make us feel happy.

2 ANGER—when something goes wrong and you
lose your temper. This emotion allows you to deal with
difficult situations and not just run away.

3 SADNESS—often experienced when we lose
someone or something important to us. If we see
someone who's feeling sad, we may start to feel sad,
too.

4 FEAR—this is probably the most basic emotion.
We can experience this from a very early age, and it
helps us to escape from danger.

5 SURPRISE—when something unexpected
happens, you raise your eyebrows and actually open
your eyes wider to help you see what it is.
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10 A Read the dilemma. What do you think the person

should do?

My cousin has asked me to lend her some money to start
an Internet business. She is intelligent and reliable, and I ike
her, but she s only twenty years old. Also, I know nothing
about Internet businesses. Should I lend her the money?

B Read the responses. Which do you agree with? Why?

You have the money.
She has the ideas,

the energy and the
expertise. If I were you,
T wouldn't worry about
her age. As a young
person, she might
know more about the
Internet than you do.
And she isn't asking for
your advice, only your
money. So, come on.
You're a member of her
family. What do you
have to lose apart from
abit of money? And if
you're really worried,
maybe tell her you
want fifty percent of
the money back within
two years. If she’s
reliable, yow'll probably
getit.

So your cousin wants
‘money. Perhaps you really
trust her, but at age twenty,
she probably doesn't

‘have much experience in
business. If I were you,

Td ask alot of questions
first. T'd find out how much
research she has done, how
well she knows the market
and who else is involved.

It's possible that she will

be successful, but over 90
percent of new companies
disappear within the first
year. The other thing s time.
Tt might take her a few years
to start making a profit.

Can you wait that long to
get your money back? And
think about this: if it weren't
your cousin asking, would
you lend the money?
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» Pick of the Month

My own favorite show this month? The People Watchers. Hosted by
Professor Richard Wiseman and his really attractive psychologist friends,
the show asks some very interesting questions. If no one saw you,

would you take something without paying for it? How close to someone.
would you stand if you didn't know them? It's all good stuff, but maybe
the program could be even better if we heard from more experts.
Unfortunately, for most of the series, we only hear Professor Wiseman’s
voice. And it would also be nice if we had more statistics. Some of the
experiments using hidden cameras show only one or two people in
action, which is not enough to come to big conclusions about human
nature. But, overall, this is good TV: light, easy on the eye, and fun.
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If you wanted to persuade someone
to dress up as a tree in public, what
would you do? If you wanted to raise
‘money for charity on the streets,
whom would you ask to help you?
What would you do if you wanted

to sell cake and nobody was buying
it? What would you do if you needed
to think creatively but didn'’t have
any ideas?

One thing you could do is watch a
program from the TV series The People
Watchers. The show asks the question
"Why do we do what we do?" Through
twenty episodes, Professor Richard
Wiseman, two psychologists and a
neuroscientist do experiments involving
members of the public, secretly filming
them with a hidden camera. The
experiments show why we behave the
way we do in everyday situations. If you

B

wanted to know how to get a seat on a
crowded train, stop people from cutting
in line, get someone to do you a favor,
work out if someone is lying, and get a
complete stranger to lend you a cell
phone, you could find out by watching.
In one experiment, two of Wiseman's
psychologists pretended to sell cake. They
set up a stand on the street and tried to
sell pieces of cake for a pound each. No
one bought any. So they did what stores
dos they held a sale. But it wasn’t a real
sale. They pretended that one piece cost
two pounds, and, if you bought a picce,
you would get another one free. People
started buying! Later they told people
that the picces of cake usually cost two
pounds, but they were offering a deal
and selling them for just one pound.
Again, people bought the cake, It seems
that everyone loves the idea of a bargain
even if they aren't really getting one.

Another experiment looked at
“experts" who aren’t. Emma, a
psychologist, pretended to be a hairdresser.
While "cutting” three people’s hair, she
talked like  hairdresser, saying all the
right things, and dropped a few bits of
fake hair. The three volunteers later said
they were very happy with their haircuts.
In reality, Emma hadn't cut any hair.
Richard Wiseman's conclusion? People
would do better if they didn't always
listen o "experts.” Instead, they should
trust their own eyes.

In another experiment, Jack, a
psychologist, had to persuade ordinary
people to dress up as a tree. The trick was
to "start small." First, Jack asked a man
to wear a badge; then he asked him to wear
a cap; and finally the tree suit. This,
‘Wiseman says, is called “The foot-in-the-
door technigue": if you want a big favor
from someone, first ask for a small favor!
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Good Ways to Give Bad News

It's easy to give someone good news, but what about
when you have some ! to tell? Are there any good
ways to give bad news without ? ? The following

steps might help: ‘

Say something positive: Try to start or end the conversation
with some 2 so that it's not all bad. For example, “You
did very well in the interview, but unfortunately we've given
the job to somebody else."

4

for the news: Use phrases to introduce what you're
going to say, like “Unfortunately, ..." 'm really sorry, but ..." or

‘I'm afraid | have some bad news." This gives the listener time
to prepare for what you're going to say.

Try to® : People like to know why things go wrong. Try
to explain the decision: if someone doesn't get the job, can you
explain why? If you have to cancel an arrangement, try to give

areason.

Use a soft © : If you're giving someone bad news, try to
use a soft, calm voice to make you sound kind. Say things to
show you understand, like, ‘'m really sorry” or I know this must
be disappointing.”




image6.png
@ My Worst Week

' The week before a wedding can be a difficult
time, but, for publisher Howard Steele,
marrying the beautiful Mel, it becomes a
complete nightmare. Everything that can
possibly go wrong does go wrong, even though
Howard tries desperately to do the right thing.
During the week, Howard accidentally kills his
in-laws’ dog, puts Mel's grandma in the
hospital, and loses the wedding ring (which
has been in the family for many generations)
twice. It’s not a good start, and what should
have been a very special week soon turns into
the worst week of his life.





